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The New Word of MouthThe New Word of Mouth

Reviews
    Encourage paients to leave reviews on your Google+ Local page
    Recommend other websites that host your citaions that offer reviews such as Yelp, Manta,    
     or YellowPages.com
    Print out handouts with visuals on how to leave reviews
    Reply to reviews, even if negaive
    Emailing paients ater appointments to ask for reviews on specific sites is a good way to get 
     fresh tesimonials

X   Don’t use an on-site review staion. Leaving reviews in office will result in 
     the reviews coming from the same IP address, a red flag for spam.
X   Don’t link to lising review pages from your website or newsleter
X   NEVER use fake reviews

Inbound Links
     Be involved in your local chamber and industry associaions
     See where your top compeitors are geing links from as ideas
     Press releases can be good links for community iniiaives 
            •   Get involved in local events
            •   Offer local university discounts
            •   Sponsor local aciviies or chariies
     Pursue links from niche bloggers or local news editors

X   NEVER pay for links
X   Don’t receive links from low quality sites

X

Get Them in the DoorGet Them in the Door

    Keep NAP consistent on all citaions
    Select high quality sources
    Include niche specific sources
    Select local directories
    Remove all duplicate lisings on major data aggregators
    Check to see if your business is listed on a site before adding it
    Add as much informaion as possible on lisings (descripions, photos, etc.)
    Diversify your citaions with directories, newspaper aricles, and blog posts

Citations

On-Site Optimization
    Create unique content that includes local informaion
             •   Local reviews
             •   Direcions, hours, where to park
             •   Include photos that menion locaion in their file names and alt tags
    Embed a Google map on your Contact Us page
    Opimize your site content, itle tags, meta tags and URLs for your locaion and specialies

X   Don’t keyword stuff your website
X   Don’t forgot to check Webmaster tools for 
     error warnings
X   Don’t copy content from other websites

Set Up Your OfficeSet Up Your Office

Google+ Local Page Optimization
    Verify your local page 
    Use your official business name
    Complete your profile 100% including detailed descripions
    Ensure the Name/Address/Phone (NAP) on your page is consistent with your website
    Separate praciioner local pages may be added 
    Regularly update your page with photos or specials
    Make sure you claim and delete all duplicate pages for your business

X   Don’t keyword stuff your business name field
X   Don’t use a P.O. Box as an address
X   Don’t have duplicate lisings

Local  SEO is extremely important for local businesses, such as denists because the 
nearby compeiion is so similar. In order to stand out from other local denists you have 
to be found first when paients are searching online. Local SEO will get your pracice 
more exposure in the Organic Search Results, get you listed in the Local Pack Results, 
allow you to have a Google Map Pin, and get your own Local Knowledge Panel.
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